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Analysis of Da'wah Messages by Okta Wirawan Through the Pecah
Telur YouTube Channel in the Episode “The Strategy to Defeat
Major Brands KFC and McDonald’s: The First Saudi Fried Chicken
Restaurant in Indonesia”
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Abstract

This study examines the da’wah messages delivered by Okta Wirawan through the Pecah Telur YouTube
channel, particularly in the episode discussing strategies to compete with major global brands such as
KFC and McDonald’s in Indonesia. The research aims to analyze the forms of da’wah messages and
their relevance in integrating Islamic values within a professional business context. This study employs
a qualitative approach using content analysis as the primary method. The data were collected from
selected video content on the Pecah Telur channel, supported by relevant literature on digital da’wah,
Islamic leadership, and work ethics. The findings reveal that the da’wah messages are conveyed
contextually through real business experiences, emphasizing values such as sincerity, responsibility,
discipline, honesty, and the concept of work as an act of worship. These values are not only
communicated verbally but also demonstrated through leadership practices, reflecting the model of
da’wah bil-hal (preaching through action). The study highlights that digital media, particularly YouTube,
serves as an effective platform for embedding Islamic values in modern professional environments,
offering a practical model of integrating spirituality and business. This research contributes to the
development of digital da’wah studies by focusing on workplace-based value internalization.
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Abstrak
Penelitian ini mengkaji pesan-pesan dakwah yang disampaikan oleh Okta Wirawan melalui kanal
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YouTube Pecah Telur, khususnya pada episode yang membahas strategi menghadapi merek global
seperti KFC dan McDonald’s di Indonesia. Tujuan penelitian ini adalah menganalisis bentuk pesan
dakwah serta relevansinya dalam mengintegrasikan nilai-nilai Islam dalam konteks profesional bisnis.
Penelitian ini menggunakan pendekatan kualitatif dengan metode analisis isi. Data diperoleh dari
konten video yang dipilih pada kanal Pecah Telur serta didukung oleh literatur terkait dakwah digital,
kepemimpinan Islam, dan etika kerja Islami. Hasil penelitian menunjukkan bahwa pesan dakwah
disampaikan secara kontekstual melalui pengalaman bisnis nyata dengan menekankan nilai keikhlasan,
tanggung jawab, disiplin, kejujuran, serta konsep kerja sebagai ibadah. Nilai-nilai tersebut tidak hanya
disampaikan secara verbal, tetapi juga ditampilkan melalui praktik kepemimpinan sebagai bentuk
dakwah bil-hal. Penelitian ini menegaskan bahwa media digital, khususnya YouTube, menjadi sarana
efektif dalam menanamkan nilai Islam di lingkungan profesional modern serta menawarkan model
integrasi antara spiritualitas dan bisnis.

Kata kunci : Dakwah Digital; Pesan Dakwah; Nilai Kerja Islam; YouTube; Kepemimpinan Islami
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