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Abstract

The rapid growth of social media has transformed da’wah patterns from conventional forms into digital
communication, particularly among Muslim youth who actively engage with platforms such as
Instagram. This study examines the da’wah strategies implemented by the Instagram account
@projectdakwah in reaching Muslim youth in Indonesia through the framework of Abu al-Fath al-
Bayanuni’s da’wah theory, which includes emotional, rational, and sensory approaches. This research
employs a descriptive qualitative approach using content analysis. The data were collected from feed
and reels posts uploaded by @projectdakwah between September and November 2025 through
observation, documentation, and systematic classification of content. The findings indicate that the
account applies an integrated da’wah strategy dominated by emotional approaches through
motivational and inspirational messages relevant to youth spirituality and daily life. Rational strategies
appear through concise explanations, logical arguments, and religious references, while sensory
strategies are reflected in visual design, attractive graphics, and short-form video content adapted to
Instagram characteristics. The effectiveness of these strategies is strengthened by content consistency,
audience interaction, and optimization of Instagram features, which significantly enhance engagement
in digital da’wah among Muslim youth.
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Abstrak
Perkembangan media sosial telah mengubah pola dakwah dari konvensional menuju dakwah digital,
terutama di kalangan pemuda Muslim sebagai pengguna aktif platform Instagram. Penelitian ini
bertujuan menganalisis strategi dakwah akun Instagram @projectdakwah dalam menjangkau pemuda
Muslim Indonesia berdasarkan teori strategi dakwah Abu al-Fath al-Bayanuni yang mencakup
pendekatan emosional, rasional, dan indrawi. Penelitian menggunakan pendekatan kualitatif deskriptif
dengan metode analisis isi. Data diperoleh dari unggahan feed dan reels akun @projectdakwah
periode September—November 2025 melalui observasi, dokumentasi, dan klasifikasi sistematis
terhadap konten dakwah. Hasil penelitian menunjukkan bahwa akun @projectdakwah menerapkan
strategi dakwah terintegrasi dengan dominasi pendekatan emosional melalui konten motivatif,
inspiratif, dan penguatan nilai spiritual yang dekat dengan kehidupan pemuda. Pendekatan rasional
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tampak melalui penggunaan dalil, argumentasi logis, dan penjelasan singkat, sedangkan pendekatan
indrawi diwujudkan melalui desain visual menarik, grafis kreatif, dan video pendek yang sesuai dengan
karakteristik Instagram. Efektivitas strategi dakwah tersebut didukung oleh konsistensi publikasi
konten, optimalisasi fitur platform, serta interaksi aktif dengan audiens sehingga meningkatkan
keterlibatan pemuda Muslim dalam dakwah digital.

Kata kunci : Al Bayanuni; Instagram; Pemuda Muslim; Strategi Dakwah
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